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Gamelord
“There are people who don’t play my game. I hate that. “
Your outburst has attracted an Academic. It appears to be a Behavioral Psychologist.
Approach
Flee
· Watch and see what it does
Academic
The Gamelord watches you closely.
You will never gain my secrets!  <attack>
You poor benighted fool. <intimidate>
· I can tell you why.
“We have models for this. Let me analyze your data and run experiments to test hypotheses.”
Gamelord
TL; DR <disengage>
Stop ogling my dataset. It’s disturbing.
· Bullshit.
“Bullshit. If you were that smart, you’d be working in the industry and shipping monster-selling games.”
Academic
And lose my tenured position in the process. Do I look stupid?
· I can explain!
Good point. Are you hiring? <join>
“Look, I’m an academic. I spend months, even years, thinking on deep problems, crunching numbers, building experiments, researching and testing the best ideas in my field. You don’t have that kind of time or training.
“Please, let me see just a little of your lovely data.”
Gamelord
· What’s in it for me?
You get PAID to just THINK?!? <disbelieve>
Back off, creep. <disengage>
“I got four words for you: R-O-F’n-I. What’s the profit potential?”
Academic
The betterment of human knowledge!
What is this “profit” you speak of?
· +CustomerValue +CustomerBase
“Using your data, we’ll be able to rapidly test methods of increasing player engagement that you can adapt for use in any of your games. You’ll know how to gain more players, and how to engage each one more deeply.”
Gamelord
We call that “iteration,” genius.
· Anything you can test, I can test better.
You’d do that? Just for ME?? I love you. <mockery sneak attack>
“I’ve already got people for that. We are so smart that we even have names for the tools: metrics and analytics.”
Academic
Oh, how original.
I love it when you talk data to me.
· You hired teh suck.
“Don’t take this the wrong way, but you hired yourself in a way. Your metrics and analytics teams are from your industry. They don’t specialize in rigorous testing of behavioral theories to identify predictable results. They specialize in moving your numbers incrementally and quickly. They’ll never guide you to breakthroughs.
“It’s the difference between market research and behavioral research. You’re only studying your customers – we’re studying everyone.”
Gamelord
· What’ll it cost?
Back to your ivory tower, fiend of logic! <dispel>
I’d like to talk about something else.
“That sounds expensive. I know for a fact that talent doesn’t come cheap. What’ll it cost?”
Academic
Do I look like a consultant?
A bundle! Fork it over. <lie>
· Mostly access. And some swag.
“We already HAVE jobs. And grad students who would love to work with the kind of data you have. It wouldn’t be free, but the costs compared to the return on actionable results make this a no-brainer. We might even be able to get university funding for the first couple years.”
Gamelord
What planet are you from?
· Your tests could damage my beautiful IP.
I knew you were just fishing for swag.
“Don’t forget we’d have to dedicate some time and effort on support from our side. Designers, engineers, IT…hmm.
“Actually, now I’m more worried about the damage to public perception of our IP from your crazy experiments. We’d probably have to do some kind of A/B testing to limit the customer exposure.
“Also, we’d want to own the results, since they’re based on our data.”
Academic
· A/B testing? How…Paleolithic.
Limit the test group? Never!
Have I told you about my game idea?
“Trust me, we have a lot of experience designing tests. We can get you great results from just a few thousand users. We’d only roll out the test versions of your game to users you designate.
“We can definitely work out a publishing schedule so that you can have exclusive access to the results for a year or more. We also have ways to protect the specificity of the data.”
Gamelord
Ah, I was just yanking your chain. <disengage>
You’re just saying that to get your hands on my data.
· Enough talk. Now we work!
“All right. Time to get specific. Let’s go hammer this out.”
